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Hispanic buying power for the top 20 US metro markets combined

US Hispanic Population

15.8 %

of total population, or 47.8 Million

US Hispanic Population

24.4 %

of total population, or 102.6 Million

i |

| # - n P
LA .
/ J"JHI

O
Top 20 US Hispanic
Markets

4M Unique Visitors per
EiD 1L Month to Top 5 Web
3M Properties
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Espanol Latino

Top 5 Social Networking
Sites by Reach

US HISPANIC
US TOTAL

FACEBOOK
MYSPACE
WINDOWS LIVE
TWITTER
YAHOO! PULSE
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Most Comfortable Speaking

94%

27%
19%

users as a whole have engaged in
mobile gaming

of Hispanics have engaged in nr
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